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https://www.forostudio.com/

FORO Studio deals with art direction, branding, interior design, event and set up, working alongside
companies to create unique, vibrant projects focused on the client brand. Operating as a full-service agency,

FORQO Studio offers services that help each brand to tell their peculiarities through strategic, targeted and
personalized interventions.
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COME

ART DIRECTION

The image has a fundamental role
N deﬁning a clear identity and
coherent communication. FORO

Studio

direction, both in terms of image

manages the artistic

and product, focusing on the needs
of its customers as well as the final
audience.

Trend research and strategy
Target and competitor analysis
Concept development
Communication strategy
Communication planning

Development and production

BRANDING

Through the analysis of the
brand identity, FORO creates a

coordinated image that defines
the guidehnes for the design of the
workspaces and the contract areas.

Brand naming

Logo design

Coordinated image

Company profile and catalogue
Communication guidelines

Packaging & merchandise

DESIGN

Design is the keyword in FORO’s

strategy, a team able to carry out
projects of interior, exhibition,
product and much more. We
develop ad hoc projects, from art
direction to production, with always

P Y
iInnovative solutions.

Location inspection
Concept development
Exhibition design

Research and work direction

EVENT & SET UP

The planning of events and the
spaces dedicated to them s

one of the strengths of FORO

Studio. Events are one of the
most Important communication
tools because they establish an
emotional connection between
the brand and its audience.

Scouting location
Concept design and development
Exhibition design
Model recruitment
Set up location

Photo and video



RESULTS

The services offered by FORO Studio operate to obtain consents from your audience to consolidate the relationship between the consumer and the
company. FORO, as the only coordinator, seeks solutions to the needs of the companies with which it collaborates.

In essence, FORO Studio is a problem solver.

Our strategy helps you to:

® ® ¥V & ©

send a clear message confirm the prestige of your emotionally connect consumers motivate the consumer to make increase customer |oya|ty
brand on the market with a product or a service a purchase

We analyze the needs and desires of your customers by integrating the brand’s communication strategies in every point of contact with the public. We
think of your company as a real person, we define the parameters with which this person must explain who she is, why she is valuable and what she has to

offer. This way, we identify the right target. For the consumer, the brand becomes a certainty: by identifying with it, the consumer creates an emotional
connection with the brand.

By developing a strategic marketing plan we research, define and build your brand, acting as a guide to understand your business goals and purpose. The
strength of a brand does not count only during the period preceding the purchase: the authority and the reliability of a company must be so precise as to
create a solid bond with customers and, at the same time, train loyal employees. A well-communicated brand gives people something to believe in and

support. |t helps employees understand the purpose of the company they work for, feeling part of something meaningful and not just a cog in the wheel.



BALLARD & FANT

Viale Piave 6, Milano

A new and unusual venue Focusing on beauty and hedonism.
Ballard & Fant is a new reality driven by the creative flair of the Milanese studio

that took care of the branding and architecture.

Ballard & Fant is a beauty bar addressing a high-profile public eager to take care of
their well-being and image. It is a beauty centre that, besides exclusive professional
beauty services focused on face, hands and feet care, offers a cocktail bar and

cafeteria service through an integrated area.

As for the experience, the concept target the agender lifestyle, addressing those
who wish to invest time in their well-being in a ‘slow’ dimension that escapes the

chaotic metropolitan context.

For this project, FORO Studio handled:

ART DIRECTION
BRAND IDENTITY
DESIGN CONCEPT
DESIGN EXECUTIVE
CONTENT DEVELOPMENT

photo credit: Francesco Romeo

all rights reserved to FORO STUDIO s.r.l.



all rights reserved to FORO STUDIO s.r.l.




all rights reserved to FORO STUDIO s.r.l.




.

all rights reserved to FORO STUDIO s.r.l.




all rights reserved to FORO STUDIO s.r.l.




PARAH BOUTIQUE

Via Oberdan 14, Verona

Piazzetta Tonini, Forte dei Marmi

The concept for the new Parah boutiques — designed by FORO Studio as art director
of the brand — is related to the international fashion allure. The project focuses on
the identity of the client, such as exclusivity, luxury, femininity and glamour.

Contemporary is the main theme of the space, and furniture and accessories
underline the up to date being of the brand. The starting point of the concept is to

play with contrasts: each cold material counterposes with a cold material.

The colour palette, materials and custom furniture system creates a sophisticated

and welcoming allure, which is suitable for contemporary customer experience.

For this project, FORO Studio handled:

ART DIRECTION
DESIGN CONCEPT
DESIGN EXECUTIVE

photo credit: Francesco Romeo

all rights reserved to FORO STUDIO s.r.l.
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FUEGUIA 1833

87-135 Brompton Rd, London SWIX /XL, UK

Exclusively designed for the London outpost of Fueguia 1833, the display units
for which FORO Studio was responsible for the executive design, distinguish the
brand’s corner inside the Salon de Parfums, on the sixth floor of the famous

Harrods depa rtment store.

The absolute leading element of the furnishings and space is American walnut,
an essence that contributes to creating a sophisticatedly welcoming mood. The
furnishings are dominated by clean shapesand clean lines and highlight the fragrances
through careful design of the integrated light sources which - thanks to the mirrored

backdrop - create a virtuous p|ay of chiaroscuro.

For this project, FORO Studio handled:

DESIGN DEVELOPMENT
UX STRATEGIES

all rights reserved to FORO STUDIO s.r.l.
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NORMAL THINGS, LIVING WITH VICO MAGISTRETTI

Fondazione Magistretti, Milano

“The object belongs to its life,” Vico Magistretti said.

What is the life of beds, kitchens, chairs and lamps? We shape their existence. The
products designed by Magistretti for the partner companies of the Foundation are
thus accompanied by biological datum, cultural construct and

historical determination.
The exhibition is a way to rethink the profound bond that connects us to everyda
Y P yday
practices — from sleeping to cooking, banishing darkness to relaxing — for which

objects are a means, and at times a shadow.

Theexhibitionwillbeonviewat Fondazione Vico Magistrettiuntil 2020, the centenary
of the birth of the Milanese architect, and the tenth year of the Foundation itself.

For this project, FORO Studio handled:

ART DIRECTION
DESIGN CONCEPT
DESIGN DEVELOPMENT

photo credit: Francesco Romeo

all rights reserved to FORO STUDIO s.r.l.
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ICONIC MILANO

Piazzale Lugano 6, Milano

The FORO Studio’s design developed for Iconic is based on a minimalist style
conveying personality, freedom and cleanliness. The concept focuses on
the essentials and transforms constraints into potentials.
The styling stations are optimised to ensure a good experience on both the customer
and operator sides. The space resembles a stage where hair stylists intent on

the client’s ‘transformation’ take turns.
The Furnishing elements are essential: clean lines and monolithic volumes furnish
the space without overloading it, while from the shop window is possible to have

a glance oForganisation and professionalism.

Neutral colours, in shades of black and grey, are mixed with chromatic accents

to make the space more dynamic and powericu|.

For this project, FORO Studio handled:
ART DIRECTION

DESIGN CONCEPT
DESIGN DEVELOPMENT

all rights reserved to FORO STUDIO s.r.l.
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BIS - BIBLIOTECA INTERATTIVA SCOLASTICA

Via Giovanni Pascoli 26, Parabiago (M)

The concept for the new BIS library (ltalian acronym for interactive school library),
designed by FORQO Studio, tells of a hybrid cultural space among digital archives,

theatre performances, cinema screenings and conferences.

BIS, is a modern digital library that offers a variety of cultural experiences: an archive
for paper and digital preservation, a permanent consultation space,

a |aboratory area for study and research.
The goal of the project is to create a space open to all and easy to approach through

a bridge between generations and cultures, living on documents and texts and

intertwining its themes with the activities with which the school is confronted.

For this project, FORO Studio handled:
ART DIRECTION

DESIGN CONCEPT
DESIGN DEVELOPMENT

all rights reserved to FORO STUDIO s.r.l.
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APART COLLECTIVE

Via Col di Lana 8, Milano

The Apart’s headquarters offices are located in two independent buildings named

Lobby and Headquarters, both facing a connecting courtyard yet retaining
the charm of old Milan.

Forthisinteriorarchitecture project, FORQO Studio createdaworkspacerepresenting

the essence of the communication agency based here.
Open spaces, shared areas and hybrid spaces allow employees to interact with

each other and with the place freely, offering the chance to create scenarios to suit

different working needs.

For this project, FORO Studio handled:
ART DIRECTION

DESIGN CONCEPT
DESIGN DEVELOPMENT

all rights reserved to FORO STUDIO s.r.l.
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SELECTED CLIENTS

PARAH, ICONIC MILANO, BALLARD & FANT, BICE & BERTA, SEPHORA, ZARA KIDS, TERRANEO, CESAR AUGUSTO, FLAMINGO CAFE, DI.MO,
NEBULONI E., AGOF STORE, PAULANER, GOGOL & COMPANY, WESTWING ITALIA, FESTIVAL MIX MILANO, SAN MAURI, RISTORAZIONE DOC,

BRESCIADESIGN FESTIVAL, DANESE MILANO, POLITECNICO DI MILANO, LIVING DIVANI, DANIA CIAMPI, TOGNANA, FUEGUIA, CHIVAS - PERNOD
RICARD, APART COLLECTIVE

TECHNICAL PARTNERS

FORO emp|oys a solid network of businesses in the marketing and communication field - on line and off line - a||ovving the creation of very wide—ranging
projects with a sing|e point of contact along the entire creative process.

FORQO Studio is partnered by partners in the following activities:

STRATEGY: Insight Consulting Media planning
Consumer Insights Brand Vision Campaign Strategy
Irend research e strategy Brand Positioning Channel & Media Strategy
larget e competitor analysis Brand Architecture Paid Media Strategy
Partnerships Customer Experience Google
Retail Strategy Partner
TALENT: Talent strategy Talent engagement
| | | Google
Community Curation Casting .
lalent Endorsements Fvent Cntertainment Di;;':;i:'es
Influencer Marketing Product Seeding




UgO

vvvvvv.Forostudio.com/ugo

FORO

Via Don Giovanni Verita 7, Milano

+39 0249791987 B e a

foro(@forostudio.com
>4 @ BeAlpha DESIGN HUB

www.forostudio.com

g &

(@forostudio www.bealpha.it

(@foro.studio

All contents of this document are the sole property of FORO Studio srl in accordance with EU Directive 2004/48/EC
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